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Discussion: The Future of the Human-Al Loop 

How do we give users control without breaking the 'lean-
back' simplicity that makes Spotify successful? 

What are the ethical risks of voice cloning? Should we allow 
fully custom voices, or does that risk 'Deepfake' PR disasters? 

In a world of generative Al, is 'Brand Safety' a competitive 
advantage or a scalability chain? 
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